De Mooij: Consumer Behavior and Culture, 2e

  Instructor’s Resources

Chapter 5: Social Processes

Discussion Questions and Classroom Activities
1. Are Freud’s concepts used in your country in general? In consumer behavior theories? Are they applied in practice? Did you learn about Freud at school? 
2. Design a pyramid like Maslow’s for the culture where you grew up.

3. Discuss to which degree the status motive is relevant in your country; think of any brands that have status value.

4. Originally, the universality of emotions was derived from the finding that across the world people were able to recognize expressions of emotions from pictures of actors with Caucasian faces who displayed various emotions like happiness, fear, anger and disgust. At the time a soap series called Dallas had been aired all over the world. Discuss the possibility that research subjects may have learned to recognize emotional expressions of European Americans with Caucasian faces. 

5. In advertising the frequently found distinction is between rational-emotional approaches, and the degree to which emotions in advertising are effective. When used in advertising the concept of emotion is not well defined. Often it refers to feelings as opposed to information, causing debate over whether you need knowledge or emotions to come first. This discussion among psychologists about emotions is based on the cultural background of the psychologists. Those who propagate that ratio (cognition) must come first, are Americans or British, or even German, e.g. Richard Lazarus who found that to experience an emotion, people first must comprehend. Search for the different theories of emotions and the cultural background of the theorists, e.g. Zajonc, Damasio, Fedorikhin, and Shiv.
6. Discuss the major problems when measuring emotions.
7. Discuss which product categories are for personal use and which for public use. Do these product categories differ with respect to the sort of people you discuss them with?
8. Discuss how people in your country access the Internet and find out if this is different in other countries. 
