De Mooij: Consumer Behavior and Culture, 2e

  Instructor’s Resources

Chapter 4: The Consumer: Attributes

Discussion Questions and Classroom Activities
1. Discuss the concept of self-actualization and why this concept may vary across cultures.

2. Why is collectivistic interdependence not the same as submitting oneself to the wishes of the group, as it often is defined?
3. Discuss the Dove campaign for real beauty. Why is it so successful in the Western world? Discuss the negative response in the US. Why is it not acceptable to some people that Unilever promotes two brands (Axe and Dove) with contrasting messages? [Western need for consistency and fit]. 
4. Discuss the degree of self enhancement in your country. Do women wear much make-up? What is the purpose of using make-up? What sort of biographies are you expected to make when applying for a job? Long, with only your positive characteristics, or short, with only the major points of interest for a future employer?

5. How would you describe yourself? What sort of personal traits would you use in describing yourself? Discuss with others. Do you find differences between descriptions of your classmates?

6. Try to attach personal traits to the brands that you currently own or use.

7. For how many of the brands you own can you spontaneously name the company behind the brand?

8. Discuss the Fishbein model and why it is typically designed for Western use.

